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To see your campaign reporting metrics, log into EffectvAdPlanner.com and click “My Campaign”. You’ll see a list of all the current and past campaigns you’ve booked, with a short summary of
each. Click on the + sign next to the campaign for which you want to see the results, then click “More Details”.

Campaign Status ® & Finder Fi¢ Edit View Go Window Help

COMPLETED CAMPAIGHN

Campaign Summary Details -
YOUR CAMPAIGMN

Campaign Title UAT_Chicago_TV CABLE

OF REMSSELAER
COMPLETE

|mpl‘eSSiOI1$ Delivered b ICl}s:v-::amp.ai!;m § 400.00
Additional Cress-Screen Budget § 100,00
Daily and cumulative impressions ) | $ 50000
delivered. Each impression is a
single appearance of your ad in a :
household matching your target M .
e

aUdience. P O000 ! 0029 o & — Tl

|||| || Order Mumber 362550

Note: Your commercial is also
delivered to households other i campsinDebw 06/08/2020 - 96/22/2020
than your audience target, | Q chicanoca7o7e) 5 miles
building brand awareness to pmoreadin mrondincomes
future potential customers.

ﬁ Time Left: O days

Order number to reference
If you have a question
about your campaign
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TV CAMPAIGN REPORTING {TW Commersials - 528 )
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Your campaign has reached 41,67 % of homes that fit your household |\
\

criteria

Ordered Commercials: 528 Ajired Commercials: 528

IMPRESSIONS DELIVERED

oo
o

Your total budget $400.00 for 14 days
Since your campaign started, your
commercial earned 1,287 impressions.

® An imprassion is the number of times your
commercial has appeared on a screen in a
household that fits your audience criterla,

* Reparting updated Tuesday-Friday. Some (mMoression

VIEWING INSIGHTS

Top 10 networks whera your commercial has aired

oy

On average, your commercial has aired &
times in each household that fits in your
target audience.

5 may take up fo 7 days to appear in the report,

—— Download

You can download your campaign
metrics into a PDF report

Market Delivery

The percentage of households
you’ve reached within your target
audience

The number of commercials that
have been ordered and have aired

A map of the campaign radius from
your requested ZIP code

Viewing Insights

The top 10 networks where your
commercial has aired, listed by
percentage

The average frequency of your
campaign to your target audience

Campaign reporting metrics may
take several days to appear, so
please check back often for updates.
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CROSS-5CREEN CAMPAIGN REPORTING (Digital Cross-Screen Impressions - 2,947)

KEY METRICS

Your cross screen Target audiences spent over 96% of your ad

commercials were delivered 2416 hours viewing and

2,941 times with in premium interacting with your full,

online content. commercials.

PERFORMANCE METRICS

OVERALL RESULTS

Impression Goal Impressicns Delivered Percentage of Impression Goal Completed Views

2,941 2,941

Click here for Definitions & Methodologies

PLATFORMS AND CONTENT/BRANDS
DELIVERY BY PLATFORM

= Connected TV == Mobile
== \Meb Browser

100% 2823

* Reporting updated daily with 48 hour delay

DELIVERY BY CONTENT/BRANDS

Other Content/Brands _ 37.99%
MyFitnessPal _ 13.29%

HeTv [l 652%

Chicage Tribune - 6.36%

Daily Mail Online - 5.97%

KCRA 2 News and W... - 4

WMUR News 9 - Ne... Jl] 29

AccuWeather l 2.93%

0% 10% 20% 30% 40%

% of Total Impressions Delivered

SHOW MORE
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impressions were viewed in

If your campaign extends across screens, click on the blue bar to see your
digital reporting metrics.

Key Metrics
Cross-screen (digital) impression delivery

Cumulative hours spent viewing and interacting with your commercials online

The percentage of your ads that were viewed from start to end

Overall Results
Performance delivery based on the campaign impression goal

Platforms and Content/Brands
Delivery by Platform shows the different platforms and devices where people
viewed your commercial.

Delivery by Content/Brands shows the different sites and apps where your
commercial appeared within premium video content.

“Other Content/Brands” aggregates the impressions delivered to multiple sites
and apps.

We only list the sites and apps where your ad has been delivered a certain
number of times in order to comply with privacy rules. If your cross-screen
budget is small, or if it’s early in your campaign, the level of detail you’ll receive
may be limited.

For more details on reporting and metrics, or if you have any questions,
contact our dedicated support team at 888-877-9799 or chat with us at
adplanner.effectv.com/my-campaign.
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